


My Story

• 2011 - Started as a Direct Support 
Professional

• 2012 - Became an Independent Provider
• 2016 - Served as Director of Marketing for a 

Provider Agency
• 2019 - Served as Public Relations Manager 

for West Central Ohio Network
• 2021 - Started Silfies Media 



RETENTION

• Reminds leadership and DSPs about WHY they do what they do every day.

• Inspires other staff members to want a story like the one shared. 

• Gives a platform for your DSPs to proudly share about themselves for maybe 
the first time in their career. 

• Connects your staff to the benefits that you are providing to them as an 
organization. 

• Gives a platform for DSPs to see leadership in a different light. 

• Provides a sense of pride for self and organization. 

• People want to be recognized for the work they do. When they see others 
recognized in this way, it gives them motivation to want to be recognized as 
well. 



RETENTION



RECRUITMENT

• DSPs and Individuals have the most powerful voice for sharing 
what your organization does and finding new DSPs. 

• Videos and Photos create the most engagement on social 
media and job platforms.

• Easily shareable for your staff and families. 

• There is no better way to capture the heart behind your 
mission. 



RECRUITMENT



CULTURE BUILDING

• There’s a difference between TELLING someone 
about your values and culture and SHOWING them. 

• Sets the expectation and reward for being an 
employee at day 1 of orientation. 

• Employees can model your culture for others to see 
how they can apply it to their life. 



CULTURE 
BUILDING



How To Tell 
The Story

• KEY QUESTIONS: 

• How did you find your way into 
this field? 

• What makes you proud to do the 
work that you do? 

• When you wake up in the 
morning (on the good days) what 
gets you excited to go to work? 

• How is this field different than 
any other job that you may have 
had? 

• Why should more people come 
to the Developmental Disabilities 
Field?



Where To Tell The Story?

INTERNAL

•

•

•

•

•

EXTERNAL

•

• Choose the platform for 
the right audience

•

•

• Train your staff to share 
all stories on their own 
platforms

CONSISTENCY IS KEY!
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OPTION 3
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WHERE DO I GO FROM HERE?



ONE LAST STORY




